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The logo and the seal of the International Double Reed Society are the exclusive
property of the Society and may not be reproduced or used without written permission.

The Society will permit the use of logo or seal only if used in conjunction with an official
application form for membership in IDRS and not used in a manner that may give the casual reader the
appearance of an endorsement by the IDRS, of the person, entity or product associated with such
reproduction. Prospective users must obtain permission in writing and submit a press proof of the
proposed printed item in advance of publication. Please direct inquiries in writing to the IDRS music
Industry Liaison.

ADVERTISEMENTS IN IDRS PUBLICATIONS

The International Double Reed Society sells advertising space in The Double Reed and in The Journal
of IDRS to individuals, institutions and businesses for payment of the current advertising rates.

The Society does not attempt to verify the accuracy or reliability of any advertising claims, made
herein, and thus IDRS does not recommend or endorse any of the products, businesses or services
advertised in the advertising section.

IDRS PRINTING / PUBLISHING SCHEDULE

SPRING ISSUE JOURNAL FALL ISSUE WINTER ISSUE
Deadline for Articles
submitted to Editors JANUARY 1 APRIL 1 JULY 1 SEPTEMBER 1
All Copy sent
to Falls Printing JANUARY 15 APRIL 15 JULY 15 SEPTEMBER 15
Copy sent from Falls
to Editors FEBRUARY 10 MAY 10 AUGUST 10 OCTOBER 10
Corrected Copy
returned to Falls
Executive Secretary's
copy sent to Falls
Ads sent to Falls FEBRUARY 15 MAY 15 AUGUST 15 OCTOBER 15
Complete Final
Copy Proofs
sent to Editors FEBRUARY 22 MAY 22 AUGUST 22 OCTOBER 22
Final Proofs
returned to Falls FEBRUARY 27 MAY 27 AUGUST 27 OCTOBER 27
Print Date / To Falls MARCH 1 JUNE 1 SEPTEMBER 1 NOVEMBER 1
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